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https://www.sc.com/en/banking/asean/borderless-business/
https://www.bain.com/insights/e-conomy-sea-2022/
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https://www.ceicdata.com/en/indicator/indonesia/population
ey.com/en_id/banking-capital-markets/riding-the-wave-of-indonesias-financial-services-growth
https://www.bain.com/insights/e-conomy-sea-2022/
https://theasianbanker.com/finance-indonesia-2022/
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https://www.worldeconomics.com/Countries-With-Highest-Growth/Malaysia.aspx
https://www.macrotrends.net/countries/MYS/malaysia/foreign-direct-investment
https://www.sc.com/my/about-us/
https://www.sc.com/my/news-media/scm-ranks-forbes-world-best-banks/
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https://www.unfpa.org/data/world-population/VN
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https://www.cnbc.com/2022/12/01/india-to-leapfrog-to-third-largest-economy-by-2030.html
https://www.sc.com/in/awards-and-achievement/
https://thefinancialexpress.com.bd/views/columns/higher-middle-class-density-helps-inclusive-growth-1610808805
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https://www.statista.com/statistics/1198302/apparel-leading-exporters-worldwide-by-value/
http://epb.gov.bd/site/view/epb_export_data/-
https://www.bb.org.bd/en/index.php/financialactivity/mfsdata
https://www.tbsnews.net/bangladesh/home-appliance-market-set-grow-10bn-324997
https://thefinancialexpress.com.bd/trade/local-pharma-looks-to-grab-10pc-global-market
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A partnership 
between
Standard Chartered 
and NTUC 
Enterprise

Acquired 500K 
customers in just 
7 months

4th
Trust aims to be

Key messages

largest retail bank1 in Singapore by 2024, 
break even in 2025.

Singapore’s first
digitally-native 
bank
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Foundations 
for success
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Global leading
digital economy

Close to 100% adoption of 
national digital identity1

Best-in-class real-time payment 
infrastructure

97%
Cashless

payment usage2

Singapore has strong foundations 
for a successful digital bank
#digital-identity
#cashless
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About Trust
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Trust is formed by a unique partnership between 
Standard Chartered and NTUC Enterprise1
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Trust’s ecosystem partner is extensive and part of everyday life in Singapore

Groceries

#1
market share1

Food outlets and 
other retail

>2,000
touchpoints2

Insurance

1.7M
policyholders3

Union

900K
members4

2.4M
Link rewards programme members5
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Digital advantage

Standard Chartered parentage creates a unique advantage

2-year head-start

Starting code base

Digital bank ready governance

Build and launch learnings

1

2

3

4

Traditional advantage

Trusted banking heritage

Regulatory standing

Full Bank license

Risk management and governance

1

2

3

4
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Drawing on Mox’s expertise has accelerated Trust product 
roll-out, supporting its path to profitability

Digital bank #1

Digital bank #2

Digital bank #3

Bank1 At launch Within 1 year Within 2 years

Credit card

Credit card

CASA2 Unsecured lending

CASA

Credit card Credit card

CASA CASA

Credit card Credit card

Credit cardCASA

Unsecured lendingfast

CASA Credit cardCASA

Credit cardCASA

Unsecured lendingInsurance

Term deposit

even faster

Credit cardCASA

Insurance Unsecured lending

Credit cardCASA

Insurance
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What makes 
Trust 
different?
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What makes Trust different?

A tech-enabled 
ecosystem bank

Trust is Singapore’s first digitally-native bank

A bank embedded in the NTUC / FairPrice ecosystem –
strong customer advocacy and loyalty

Focused on mass retail segment

Standard Chartered parentage brings strong advantages 
including Full Bank license

Modern, cloud-native technology enables Trust to deliver 
speed, differentiated products and exceptional experience

1

2

3

4

5
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A modern cloud-native platform 
enables exceptional experience

Delivering a 
global 
benchmark for 
customer 
onboarding 
experience

~3
minutes

>90% Customers 
onboarded with 
no manual 
intervention1Straight-thru

Highly automated

Unrivalled speed

≤10
minutes

UK digital 
bank

7
minutes

Korean 
digital bank

<5
minutes

Hong Kong 
digital bank

Typical onboarding time2
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Trust’s rapid growth has been driven by ecosystem 
integration and strong customer referrals

Trust has 
become one
of the world’s 
fastest growing
digital banks 
by market share

0

5

10

15

20

25

30

10% of eligible population within 200 
days of launch

Rapid growth enabled by referrals, tech 
platform and ecosystem

Trust Other fast growing digital 
banks from around the world1

Year 2 Year 3Year 1

Year(s) since launch

Share of total adults with a 
bank account (%)

Launch
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Building strong customer engagement through differentiated proposition 

Ecosystem benefits
Trust is the only way to accelerate 

ecosystem (FairPrice Group) savings

1

Innovative proposition
differentiated on transparency

Track rewards progress / bonus interest 
progress real time

2

Digitised loyalty
Building on Singapore's love for deals

3
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Results
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Results

Continued fast 
and sustainable 
customer 
growth

Sign-up promotion cost ($)2

Ecosystem and tech 
bring cost of 
acquisition advantage

˜250

34

Traditional model Trust

7.6x less

>70%
Customers 

from 
referrals1
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Results

Current 
customer 
engagement and 
advocacy is 
strong  

85%
Card activation1

15
Card transactions 

per month2

Digital coupons 
redeemed4

1.7X
more card transactions 
than non-coupon users5

4.8 Apple App Store rating3

Users of in-app 
coupon make

>1.7M
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Results

Key business metrics are strong and
growing even faster than customer numbers  

Number of customers
(‘000)

Card balances
($m)

Deposit balances
($m)

0

200

400

600

Sep-22 Mar-23

2.1x1

0

30

60

90

Sep-22 Mar-23
0

250

500

750

Sep-22 Mar-23

5.9x1 3.8x1

70



Customer-centric and tech-enabled culture to 
rapidly deliver solutions

Rapid product release 
cycles acting on 

customer feedback

19

9

Singapore industry
average

Trust

Days between app releases1

Customer feedback drives 
our development cycle

Research

Build

Labs

Beta

Production

Feedback
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A partnership 
between
Standard Chartered 
and NTUC 
Enterprise

Acquired 500K 
customers in just 
7 months

4th
Trust aims to be

Key messages

largest retail bank1 in Singapore by 2024, 
break even in 2025.

Singapore’s first
digitally-native 
bank
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Notes
These notes refer to the metrics and defined terms on the following pages

Page Explanatory note or definition

- All $ symbols in this presentation denote US$

54 1. Fourth largest retail bank in Singapore by number of customers

56
1. Singpass serves approximately 97% of Singapore Citizens and Permanent Residents aged 15 and above. Source: GovTech Singapore 
2. Source: Visa Consumer Payment Attitudes Study 2022

58 1. Joint venture between Standard Chartered Bank (Singapore) Limited and BetaPlus, a holding company owned by NTUC Enterprise and FairPrice 
Group. NTUC Enterprise is the holding entity and single largest shareholder of the NTUC Enterprise group of social enterprises

59

1. Source: Nielsen IQ, Share of Stomach Report 2022
2. Touchpoints comprise convenience stores, pharmacies, and individual stalls across food courts. Source: FairPrice Group
3. Source: NTUC Enterprise
4. Source: NTUC Membership Services Department
5. Source: FairPrice Group

61 1. Sources: Company websites and media coverage
2. CASA: Current Account and Savings Account

64
1. Between 6 March and 5 April 2023, for Singapore Citizens and Permanent Residents
2. Trust onboarding time: monthly average (February-April 2023). Other digital banks: onboarding times sourced from company websites, media 

coverage, and other reports

65 1. Graph shows year 1 – year 3 market share growth for selected digital banks. Sources: World Bank, company reports, media coverage
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Notes
These notes refer to the metrics and defined terms on the following pages

Page Explanatory note or definition

68
1. Member-get-member referrals made in March 2023
2. Traditional model sign-up cost estimated from promotion costs of 10 credit cards offered by 5 banks operating in Singapore

69

1. As at 31 March 2023 for cards acquired between September and December 2022
2. Average number of credit card transactions made by credit card customer in March 2023
3. Apple App Store rating as at 3 April 2023
4. FairPrice and merchant vouchers redeemed from September 2022 to April 2023
5. March 2023 data

70 1. Growth between September 2022 and March 2023

71 1. Average days per app release between September 2022 and March 2023. Industry average computed from data sourced from Apple App Store, for 
4 banks operating in Singapore

72 1. Fourth largest retail bank in Singapore by number of customers
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